ADVERTISING PUBSEICHT Y. EXPLOITATION 


a 
- Guillotine 


—a story of togetherness 


Starring 


GUNNIE STEVENS - DEAN JONES aw GESAR ROMERO 


} Music: Max Steiner » Screenplay by Henry Slesar and John Kneubuhl + Story by Henry Slesar 
| Produced and Directed by William Conrad PANAVISION*: FROM WARNER BROS. WZ 


MAT 503—5 col. x 14% inches (990 lines) 


(This is a two-part ad; to see in full 
open back-page outward) 


Attention: Guillo ti : - 


Wouldn't you like to learn how to ile) your [ 


-or 7 nights 
in a house 
of terror 


-or the unkindest 


cut of all. 


.. CONNIE STEVENS: DEAN JONES and CESAR ROMERO 


Music: Max Steiner - Screenplay by Henry Slesar and John Kneubuhl - 


Story by Henry Slesar - 


Produced and Directed by William Conrad WB 
PANAVISION’ FROM WARNER BROS. 
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Mat 504—5 col. x 1412 inches (1015 lines) 


(NOTE: This ad also available in black-and-white, 


same size, same lineage) 


© 1965, Warner Bros. Pictures, Inc. 


AN ANNOUNCEMENT 
PERTAINING 

TO MATERIALS 

IN THIS PRESSBOOK 


We are forced to ask a favor of you—so 
that we can cooperate with you all the more. 


Warner Bros. consistently supplies exhi- 
bitors with many kinds of useful materials 
for eachrelease.We fully intend to continue. 


BUT —the volume of requests we receive 
is now so BIG that we're overwhelmed by the 
sheer job of getting this stuff back to exhi- 
bitors in time. Therefore, we need a favor. 


PLEASE INCLUDE A SELF-ADDRESSED 
LABEL (with complete street-address and 
zone number) WHEN YOU SEND IN 
YOUR ORDER. 


Exhibitor aids will NOT be sent hence- 
forth UNLESS a self-addressed label is IN- 
CLUDED. We know you will understand our 
need to make such a rule and stick by it. So 
we know you will cooperate with us. 


And many thanks. 


Sincerely 
Warner Bros. Pictures 


Pace a: 


GIANT HORROR KIT 


FOR ‘GUILLOTINE?’ 


set completely FREE .... 


.--. Panels have 3-I HEADS 


You may never 
get over the sheer 
Shock of 


oT 
ee 


18 


CNN STEVENS: EAN JONES and. ™ AOMERO 


| PANAVISION: FROM WARNER: BROS. 


Panel No. | 
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Yow’ll relish 
the good clean 
fun of 


ut 
GuilLoTing 


TEVENS TEN JONES and = ROMERO 


| PANAVISION: FROM WARNER BROS. 


Panel No. 2 


Exploitation—in and out 
of the theatre—is the key 
to selling ‘TWO ON A 
GUILLOTINE’. On these 
two pages, and on the 
pages which follow, you 
will find a huge array of 
materials and ideas to 
help you exploit ‘GUIL- 
LOTINE’ not only in your 
own house but all over 
town. Warner Bros. in- 
vested much time, effort 
and money to put to- 
gether a set of selling- 
aids that can really be of 
value to you. THERE IS 
NO CHARGE for these 
imaginative accessories 
and aids. The ONLY cost 
is the effort, time and im- 
agination you put into 
their use and application. 
The heart of the exploita- 
tion package Warner's 
has waiting for you isa 
GIANT HORROR KIT, 
shown and described on 
these two pages, and the 
next two. The Horror Kit 
begins with the four great 
door-panels you see here. 
But there's an added kick 
that goes with Panel No.3 


READY 


DATES 


Detaiis On 
Pages 4, 5, 
6,76 13 


and Panel No. 4, When 
you get the set you ll find 
a pair of molded plastic 
3-D masks in color to at- 
tach to these two panels. 
There has rarely been 
anything like this set of 
panels with 3-D feature. 
Early use on your prem- 
ises is sure to spark tre- 
mendous advance word- 
of-mouth. With the panels 
as a basis, Warner's add- 
ed many other materials 
you can use for a power- 
ful ‘GUILLOTINE’ cam- 
paign. In general, they 
were conceived for use in 
and around your theatre, 
but there's no reason why 
they can't be utilized else- 
where if circumstances 
warrant. Warner Bros. 
suggests you study the 
many exploitation aids 
and ideas carried in this 
pressbook, and decide 
where and how to make 
the best use ofwhat's been 
made available to you. 
The Horror Kit for ‘TWO 
ON A GUILLOTINE’ is 
yours FREE. However— 
only one kit to a theatre. 


You'll 
howl | 
You'll tingle 

with the heady 

suspense of 


your 
head off 


Panel No. 3 


To get your FREE Horror Kit, 
request promptly from: 


Campaign Plan Manager 


Warner Bros, Pictures 
666 Fifth Avenue 
New York 19, N, Y. 


One Kit To A Theatre - - - 
First-Come, First-Served 


P.S. Self-addressed label, for shipping of kit 
to you, MUST accompany all 
orders; see Page 3 
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HORROR KIT CONTENTS PUT ACROSS 


THE SHUDDERY 
& FUNNY ASPECTS 


Your ‘GUILLOTINE’ Horror Kit 
contains four of these striking 
masks. The masks are finished in 
strong colors and link up directly 
with the skeleton which appears in 
the film. Your ushers can wear 
them around the theatre, or you 
can stage a street ballyhoo. 


The ticket-taker, ushers, even the 
assistant manager, will stop traffic 
when they gesture while wearing 
the ghoul gloves shown here. Your 
Horror Kit contains two pairs (four 
gloves). Put them on your people, 
and put them to work. These 
gloves, as well as the masks shown 
here, can be supplemented by ad- 
ditional purchase through toy or 
specialty stores in your own town. 
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In preparing the Horror Kit for TWO ON A GUILLO- 
TINE’, Warner's worked to develop materials that 
would convey both the shuddery aspects and the 
funny aspects of the picture. Therefore, the contents 
are a mixture of shock or chill items, and smile- 
provoking (and talk-making) items. From your own 
knowledge of your community and patrons, you will 
be able to decide which of these selling-aids would 
prove the most useful for your engagement. 
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Ne is fully covered for 
BC FRIGHT INSURANCE 


in consequence of attending a performance of 


Two on a Guillotine 


This policy will entitle holder to have palpitations, 


2025 
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pulse, dizziness, queasiness, giddiness, gooseflesh, throat- 


lumps, knee-shakes, spine-tingles, fluttery breath, 


° o,%e 


perspiration, suspiration, desperation, consternation and 


@2 2,0? 


other benefits specified in the codicil to this 


FRIGHT INSURANCE POLICY 


which may be had upon application to the main 
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office, The Stainless Steel Insurance Company, No. 2 
Guillotine Street, Headsoff Township, Province of Despair. 
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Be It Understood that all the foregoing, and additional 
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benefits as detailed in the codicil to this instrument, 
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shall accrue to the holder upon payment of a single 


premium, namely admission to this theatre 
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Here is a crowd-stopper-and-getter if there ever was 
one—and a source of much amused advance-interest 
in your picture. The Horror Kit contains a mat from 
which you can run these off in quantity, and you'll do 
a lot for your boxoffice by promptly getting them on 
display in the lobby. Coordinate the Fright Insurance 
Policy with the 40 x 60 poster which relates to it (shown 
on next page). However, don’t confine yourself to the 
lobby with this one. It’s good for circulation anywhere. 


DO YOU DARE SEE 
"TWO ON A GUILLOTINE’ WITHOUT THIS? 


—=> 


ITS REALLY 
A SCREAM ... 
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The Special Lobby Record in 
the Horror Kit will make’ em 
SCREAM with fun and spine- 
tingles. This one CANNOT 
be bypassed = they simply 


(ie is fully covered for 
P&S FRIGHT INSURANCE 


in consequence of attending a performance of 


Two on a Guilloline 


This policy will entitle holder to have palpitations, 
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Guillotine Street, Headsoff Township, Province of Despair. 


‘emand HOLDS ‘em. It's one 
of the best lobby records in 


years. Put it on your p.a. sys- 
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shall accrue to the holder upon payment of a single 
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a premium, namely admission to this theatre 
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tem the minute you get the 
‘GUILLOTINE’ Horror Kit. 
You'll LOVE it. So will your No 'GUILLOTINE' lobby would be complete without a 


CUSTOMERS. display of this eye-catching—and mirth-making—40 by 
60 poster. It's made up to coordinate with the Fright 


aw G3 oe a a. 
'e.%en0° ¢. SOS 
6°? ame e oe, = 
* o%%e 'o%.% eg = —_ ee 
ose 


APPLY IMMEDIATELY TO THEATRE MANAGEMENT FOR FULL-COVERAGE FRIGHT INSURANCE POLICY 


Insurance Policy shown on the previous page. Put it in 
early—and get that dollar-pulling word-of-mouth going 
for you. You'll find this 40 by 60 in your 'TWO ON A 
GUILLOTINE’ Horror Kit. 


IF YOU ARE 


io aetateemeecemieeaaimianie iad 
In red and black SQU EAMISH ia 
on white, this funny, 
ribbing 40 by 60 
poster will stop Any person who, during a showing of 
ANYBODY — most Two on aGuilloling 
particularly your at this theatre, should = @ 
Ecttnnes RUseoeins PAINT HROUGHIEFARORMERROR 
i ‘ | and who is escorted out under the care of 
included in the A W@ENGED PITY SI@IAN 
‘GUILLOTINE’ Hor- | or personnel of this theatre shall be 

‘aan ti : : of money paid for admission, or a ticket 
re ences mate to another motion picture, whichever that 
lobby the minute person shall choose to have. Persons making 
the kit arrives. woes for ioe : substitute sane 

s shall bring proof of fainting, or other 

THEY'LL TALK consequences of SHOCK encountered while 
ABOUT IT when witnessing a performance of 


they see it, and 
that's what makes 
for lots of boxoffice The Management 
action. ; 


ee 


Twoona Guillotine 
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WHOPPING NATIONAL TIEUP 


WITH MAGICIANS’ GROUPS 


A coast-to-coast tieup with the famous International 
Brotherhood of Magicians was arranged by Warner Bros. 
for exhibitors showing 'TWO ON A GUILLOTINE’. The 
regional bodies, called ‘rings", of the 1.B.M. stand ready to 
work with you. The best contact is through the president 
of each 1.B.M. ring. Discuss with him how he, his organ- 
ization and you can cooperate. There are many ways. 
In some cases if will be a show, tied-in with your attraction 
and held on your stage or the lobby. In some cases it will 
be publicity, or a window display. On Page 10, there are 
some specific ideas of what the I.B.M. ring in your com- 
munity can do for you in the line of stunts, magic stunts 
that is. But these ideas are by no means exhaustive, nor 
do they cover the full kind of cooperation that can only be 
worked out on the local ievel. The main thing is to search 
out the nearest |. B. M. ring from the list which follows, 
and develop a promotion to mutual advantage. 


Ring No. I, St. Louis, Mo. 
President, Roger Sylvester 
Concordia Seminary 

801 De Munn Ave. 

St. Louis, Mo. 


Ring No. 2, Youngstown, Ohio 
President, Robert Filips 

193 Renee Drive 

Struthers, Ohio 


Ring No. 3, Troy, Ohio 

Pres., Dewey C. Brandenberg 
332 Lincoln Ave. 

Troy, Ohio 


Ring No. 4, Rochester, N. Y. 
President, William Parker 
52 Kartes Drive 
Rochester, N. Y. 


Ring No. 5, Dayton, Ohio 
President, Keith Norris 
8701 North Main St. 
Dayton, Ohio 


Ring No. 6, Philadelphia, Pa. 
President, Harry G. Franke 
3875 Jeffry Rd. 
Huntington Valley, Pa. 


Ring No. 7, Columbus, Ohio 
President, Albert Thatheher 
736 S. Roys Ave. 
Columbus, Ohio 


Ring No. 8, Jefferson City, Mo. 
President, Layton Reed 
South Rouches St. 
California, Mo. 


Ring No. 9, Atlanta, Ga. 
President, Lt. Col. Arthur Estes 
308 Miller Loop 

Ft. Benning, Ga. 


Ring No. 10, Indianapolis, Ind. 
President, Richard Glover 
404 North Bosart 
Indianapolis, Ind. 


Ring No. 11, Davenport, lowa 
President, Vernon Paulson 
1618 lowa Ave. 

Clinton, lowa 


Ring No. 12, Buffalo, N. Y. 
President, Thomas W. Ryan 
56 Winspear Ave. 

Buffalo, N. Y. 


Ring No. 13, Pittsburgh, Pa. 
President, Harold Rouse 
1126 N. St. Clair 
Pittsburgh, Pa. 


Ring No. 15, Ft. Worth, Texas 
President, James R. Ratchliff 
6421 Ems Rd. 

Ft. Worth, Texas 


Ring No. 16, Memphis, Tenn. 
President, M. Wayne Lewton 
1146 North McNeil Ave. 
Memphis, Tenn. 


Ring No. 17, Toronto, Ont. 
President, John N. Giordmaine 
52 Mann Ave. 

Toronto, Ont. 


Ring No. 18, San Antonio, Texas 
President, Ed DeWees 

514 Robinhood Place 

San Antonio, Texas 


Ring No. 19, Minneapolis, Minn. 
President, Warren Kinzey 
4310 Morning Side Rd. 
Minneapolis, Minn. 


Ring No. 20, Harrisburg, Pa. 
President, Dr. Paul Vonada, Jr. 
2633 Booser Ave. 

Harrisburg, Pa. 


Ring No. 21, Hollywood, Cal. 
President, John Sivink 
2873 Melbourne Ave. 
Pomona, Cal. 


Ring No. 22, Detroit, Mich. 
President, Victor Michniachi 
17742 Pembroke 

Detroit, Mich. 


Ring No. 23, Cleveland, Ohio 
President, Paul Schuette 
25205 Chatworth Drive 
Euclid, Ohio 


Ring No. 24, Sioux City, lowa 
President, John Scheidt 
3622 Grandview Blvd. 
Sioux City, lowa 


Ring No. 26, New York, N. Y. 
President, Felix Greenfield 
97-07 63rd Rd. 

Rego Park, L. I. 


Ring No. 27, New Orleans, La. 
President, David Bendix 
1929 Louisa St. 

New Orleans, La. 


Ring No. 28, Edmonton, Alta. 
President, Bob Bell 

10703 - 76th Ave. 
Edmonton, Alta. 


Ring No. 29, Little Rock, Ark. 
President, James Nolting 
1719 West 27th 

Little Rock, Ark. 


Ring No. 30, Wilkes-Barre, Pa. 
President, Nick Post 

Box 325 

Tobyhanna, Pa. 


Ring No. 31, Madison, Wisc. 
President, Jack Hurlbut 
3502 Tally Ho Lane 
Madison, Wisc. 


Ring No. 32, Allentown, Pa. 
President, John C. Omerod 
Box 413—E, Route No. 1 
Bloomsbury, N. J. 


Ring No. 33, Worcester, Mass. 
President, Herbert Duperre 
1631 South Main St. 

Fall River, Mass. 


Ring No. 35, Birmingham, Ala. 
President, Ernest P. Prescott 
2700 Twentieth St. 
Birmingham, Ala. 


Ring No. 38, San Francisco, Cal. 
President, George Dean 

379 Joost Ave. 

San Francisco, Cal. 


Ring No. 39, Houston, Texas 
President, Franke W. Clauder 
1717 E. Crosstimbers 
Houston, Texas 


Ring No. 40, Winnipeg, Man. 
President, Kenneth W. Hughes 
166 Barrinton Ave. 

Winnipeg, Man. 


Ring No. 41, Milwaukee, Wisc. 
President, Frank Will 

2376 S. 83rd St. 

West Allis, Wisc. 


Ring No. 42, St. Petersburg, Fla. 
President, O. D. Cloakey 
5305 - 4th St. 

So. St. Petersburg, Fla. 


Ring No. 43, Chicago, Ill. 
President, Jim Ryan 
1112 N. Monitor Ave. 
Chicago, III. 


Ring No. 44, Providence, R. I. 
President, Herbert Duperre 
1631 S. Main St., 

Fall River, Mass. 


Ring No. 45, Miami, Fla. 
President, Jack S. Jayson 
1851 S. W. 21st Terrace 
Miami, Fla. 


Ring No. 46, Oklahoma City, Okla. 
President, Claude C. Riley 
2340 N. W. 16th St. 
Oklahoma City, Okla. 


Ring No. 47, Wichita, Kan. 
President, Rev. Don Manly 
Christian Church 

Valley Center, Kan. 


Ring No. 48, Peoria, Ill. 
President, William T. Reid 
419 N. Monroe St. 


Peoria, III. 


Ring No. 49, Hamilton, Ont. 
President, John Kosterman 
31 Granton St. 
Hamilton, Ont. 


Ring No. 50, Washington, D. C. 
President, Fred G. Taylor 
9613 Culver St. 

Kensington, Md. 


Ring No. 52, Seattle, Wash. 
President, William Bowman 
Washington Athletic Club 
Seattle, Wash. 


Ring No. 54, Lansing, Mich. 
President, Stanley J. White 
11522 Davis St. 

Grand Blanc, Mich. 


Ring No. 55, Phoenix, Ariz. 
President, Myron D. Pennell 
1502 E. Harvard 

Phoenix, Ariz. 


Ring No. 56, Evansville, Ind. 
President, Gene V. Smith 
3212 Conlin Ave. 
Evansville, Ind. 


Ring No. 57, Reading, Pa. 
President, Charles Klusewitz 
1150 N. 10th St. 

Reading, Pa. 


Ring No. 58, Knoxville, Tenn. 
President, Thomas W. Tomson 
Route 5, Millertown Pike 
Knoxville, Tenn. 


Ring No. 59, New Haven, Conn. 
President, Stub Brown 

88 Parkside Drive 

New Haven, Conn. 


Ring No. 60, Austin, Texas 
President, Cleve Haubold 
250'2 B. Rio Grande 
Austin, Texas 


Ring No. 61, Saskatoon, Sask. 
President, Reed Brown 

26 Porteous Crescent 
Saskatoon, Sask. 


Ring No. 64, Louisville, Ky. 
President, Clifford B. House 
231612 Gaulbert 

Louisville, Ky. 


Ring No. 66, Calgary, Alta. 
President, Bill Spragg 
137 - 34th Ave., S. W. 
Calgary, Alta. 


Ring No. 70, Tacoma, Wash. 
President, John G. Hreha 
4102 So. K. St. 

Tacoma, Wash. 


Ring No. 71, Cincinnati, Ohio 
President, Charles P. Woods 
6049 Woodford Court 


Cincinnati, Ohio 


Ring No. 73, Great Falls, Mont. 
President, Prince Wheeler 
703 Central Ave., W. 
Great Falls, Mont. 


Ring No. 74, Syracuse, N. Y. 
President, Henry M. Holava, Jr. 
114 Royal Rd. 

Liverpool, N. Y. 


Ring No. 75, Ft. Smith, Ark. 
President, Bill Pitts 

1135 - 57th Terrace 

Eastwood Addit., Ft. Smith, Ark. 


Ring No. 76, San Diego, Cal. 
President, Pat Hannum 
5103 East Falls View Drive 
San Diego, Cal. 


Ring No. 79, Endicott, Johnson 
City and Binghamton, N. Y. 
President, David Ludden 
429 Chenango St. 
Binghamton, N. Y. 


Ring No. 81, Sarasota, Fla. 
President, Mrs. Inez Kitchen 
Box 8341 Mobile Home Park 
Sarasota, Fla. 


Ring No. 88, Kenton, Ohio 
President, Roscoe Stephy 
713 S. Main 
Kenton, Ohio 


Ring No. 90, Albuquerque, N. M. 
President, Paul L. Britt 

7925 Bosque, N. W. 
Albuquerque, N. M. 


Ring No. 92, Vancouver, B. C. 
President, John McLoed 
6249 Fleming St. 
Vancouver, B. C. 


Ring No. 93, Dubuque, lowa 
President, Clarence Arthafer 
2083 Lincoln Ave. 

Dubuque, lowa 
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Ring No. 96, Long Beach, Cal. 

President, Lt. Cmdr. 
Raymond W. Hafler 

319 E. Neece St. 

Long Beach, Cal. 


Ring No. 100, Bridgeport, Conn. 
Secretary, Leo Shuck 

29-44 Success Park 
Bridgeport, Conn. 


Ring No. 101, Utica, N. Y. 
President, Don Connelly 
Glenwood Ave., R.R. No. 1 
Oneida, N. Y. 


Ring No. 103, Norfolk, Va. 
President, Don Miner 

P. O. Box 785 
Portsmouth, Va. 


Ring No. 104, Rockford, Ill. 
President, Milton H. Zeis 
2220 Delcy Drive 
Rockford, III. 


Ring No. 106, Newark, N. J. 
President, James McNight 
292 Waverly Ave. 
Newark, N. J. 


Ring No. 112, Chattanooga, Tenn. 
President, M. H. Ortwein 
1809 Mulberry St. 
Chattanooga, Tenn. 


Ring No. 113, Paterson, N. J. 
President, Donald Rose 
683 E. 25th 

Paterson, N. J. 


Ring No. 114, Elizabeth, N. J. 
Secretary, Gary P. Wallin 
305 Clinton PI. 

Newark, N. J. 


Ring No. | 17, West Palm Beach, Fla. 
President, Stephen E. Armstrong 
716- 47th St. 

West Palm Beach, Fla. 


Ring No. 121, Whiting, Ind. 
President, L. Lineil Craig 
7011 S. Ashland St. 
Chicago, III. 


Ring No. 122, Boston, Mass. 
President, Jerome Zimmerman 
4 Poctim Rd. 

Randoph, Mass. 


Ring No. 123, Long Branch, N. J. 
President, Fred Brown 

Oxford Heights, Apt 8-B 
Neptune, N. J. 


Ring No. 124, Nassau County, 
N. Y. (Long Island) 

President, Gary Fields 

523 Cambridge Ave. 

Westbury, N. Y. 


Ring No. 125, Uniontown, Pa. 
President, E. J. Partington 
Greenwood Heights, Apt 8-D 
Connellsville, Pa. 


Ring No. 129, Kansas City, Mo. 
President, Samuel Blackmore 
3712 E. 47th Terrace 

Kansas City, Mo. 


Ring No. 131, Denver, Colo. 
President, Tony Borrillo 
4354 Hoyt St. 

Wheat Ridge, Colo. 


Ring No. 140, Ithaca, N. Y. 
President, Charles W. Barber 
206 Linn St. 

Ithaca, N. Y. 


Ring No. 142, Fremont, Ohio 
President, Jerold Mentzer 
1221 N. Union 

Fostoria, Ohio 


Ring No. 144, Greensboro, N. C. 
Pres., Homer M. Kirkham, Jr. 
4727 Aspen Court 

Charlotte, N. C. 


Ring No. 150, Ft. Lauderdale, Fla. 
President, Clifford Lesta 

661 N. E. 142nd St. . 

N. Miami, Fla. 


Ring No. 151, Ottawa, Ont. 
President, John LaBelle 
25 Quinpool Crescent 
Ottawa, Ont. 


Ring No. 153, Billings, Mont. 
President, Herbert McAllister 
732 Burlington 

Billings, Mont. 


PAGE 1 O 


MAGIC ... MAGIC... MAGIC... 
CAN MAKE A MAGICAL RUN 


FOR ‘GUILLOTINE’ 


The top-flight artists who comprise the International 
Brotherhood of Magicians are able to perform or develop 
these ideas for you, on the basis of a cooperative promo- 
tion. Whatever is done, be sure to key-in display material 
for ‘GUILLOTINE’ which calls attention to the illusion, 
or mystery, or shock of the film, or the fact that the story 


centers around a great magician: 


A magic light-bulb in a window; it lights up, yet seems 
to have no electrical wire connected to it; how does it 
work? A good crowd-getter any place in town. 


A perpetual running faucet; though unattached to a wall, 
colored liquid pours out of it; what's the trick? Your 
customers will be intrigued when they see it. 


Black Art illusion: in setting made of black velvet, objects 
float in the air when a black-dressed-and-masked man 
makes them do so; how does he do it? 


A clicking skull: mounted on a board, a skeleton's head 
clicks or raps out a single sound for ''yes'’, a double sound 
for ''no''; thus, patrons can ask questions about the picture, 
or any other subject, and get a lot of rib-tickling answers. 


A crystal ball on a magician's table can be so arranged 
that, by prismatic control, it reflects stills from 'GUILLO- 
TINE’ in all directions. 


A member of |.B.M. can predict the number of tickets your 
house will sell to 'GUILLOTINE', or name the 100th person 
who buys a ticket for the show, or make other kinds of 
suitable predictions; why not match his prediction against 
the same by members of the public, with prizes for the 
patron who comes closest to the magician's feat? 


An |.B.M. member can drive blindfolded through down- 
town traffic—or anywhere else—and deliver for you a 
pair of tickets to a newspaperman, television personality, 
and so on. Here is a surefire publicity gag, if properly 
worked out, and it can have promotional angles, too. Don't 
forget to banner the car in which he drives. 


Ask the local |.B.M. ring to levitate, in your lobby or else- 
where, the prettiest girl with the neck most appropriate 


for ‘A GUILLOTINE’. 


Arrange a press luncheon, dinner or screening at which 
|.B.M. members will perform a variety of close-contact 
magic for your guests. 


Ring No. 161, Akron, Ohio 
President, Coleman L. Beahn 
1236 Big Falls Ave. 
Akron, Ohio 


Ring No. 162, Plainfield, N. J. 
President, Charles Morrow 
16 Oakdale Rd. 

Danville, N. J. 


Ring No. 165, Millville, N. J. 
President, Harvey L. Epstein 
102 Rutgers Ave. 
Bridgeton, N. J. 


Ring No. 166, New Hampshire 
President, Dr. Dwight Damon 
Box 69, 

Reeds Ferry, N. H. 


Ring No. 167, Des Moines, lowa 
President, Thad Critchfield 
1216 Emma St. 

Des Moines, lowa 


Ring No. 168, Kokomo, Ind. 
President, Warren R. Kingery 
c/o Bob King, P. O. Box 75 
Miami, Ind. 


Ring No. 169, Green Bay, Wisc. 
President, William R. Narcome 
1629 Deckner 

Green Bay, Wisc. 


Ring No. 170, Orlando, Fla. 
President, Alfred C. McCory, Jr. 
64 W. Church St. 

Orlando, Fla. 


Ring No. 172, Tucson, Ariz. 
President, Harry Mark 
6325 Paseo San Andres 
Tucson, Ariz. 


Ring No. 173, Lake County, Ind. 
President, Albert Bonaventura 
1712 Myrtle 
Whiting, Ind. 


Ring No. 174,Dallas, Texas 
President, Harold D. Thomas 
1111 St. Joseph St. 

Dallas, Texas 


Ring No. 175, Tampa, Fla. 
President, Warren Hamilton 
1105 Norrison Ave. 

Tampa, Fla. 
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Saw “Real” Skeletons Fly |. 


RISKS LIFE TO INHE Loal 
DAILY GR rire B Theoysh Ee wisthwer Expy], 


i diuaiontt. TRE 
ter of the We toned pan s 
: gee ae jorerview : he 
ne tee? god wre wurde OE 


LATEST PICTURE NEws 


‘ a dq : : 
+ eee Dame ™ Cte . 
Loge 5 near yo 


: at Ge 
oe eTOF at the eleben ted 
OY BE photos On Pores 


TOP-QUALITY SHOCK HERALD 
AVAILABLE FOR ‘GUILLOTINE 


To help you get maximum circulation for the news that you 
will be showing ‘TWO ON A GUILLOTINE’, Warner Bros. has 
arranged for production and imprinting of a shock-herald. On 
this page is shown a layout of the herald pages, elswhere in the 
pressbook you will find a complete copy. The uses of such an 
exploitation item needn't be explained to experienced showmen. 
WHAT IS IMPORTANT IS TO ORDER IT RIGHT AWAY and 
get it out. Rush order direct to: 


Springfield Shopping News 
340 Main Street, Springfield, Mass. 


Check or Money Order All Shipping Charges 
Must Accompany Orders Collect 
25 per thousand in lots $ 715 per thousand in lots 
of 5,000 or more; under 5,000; 
plus $10.00 charge pilus $10.00 charge 
for your imprint for your imprint 
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© Borrowa “hair-raising machine” 
from the science department of 
the college in your town. This is 
technically known as_ a. static 
electricity machine. When applied 
to the human body it causes the 
hair to rise up straight. There are 
no harmful effects, and those who 
let it be used on them get a sense 
of fun from it. Set up the machine 
in your lobby with a sign inviting 
patrons to step up and have their 
hair raised, in preparation for see- 
ing “GUILLOTINE” — a picture 
that will surely raise the hair on 
their heads. 


@ Setup a ‘thrill test machine” in 
the lobby. This is simply a device 
—obtainable from any doctor, or 
medical supply house—to meas- 
ure the blood-pressure. A little 
practise with it will show you, or 
your usher, how to use it. It wraps 
around the upper arm and carries 
a gauge which indicates the level 
of the blood-pressure in the body. 
Install it on a table in the lobby 
with a sign urging patrons to 
“take a thrill test” before seeing 
“GUILLOTINE” — that is, to test 
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how high their pressure will rise 
from the thrill of viewing the pic- 
ture. You can stage “contests” 
for “thrills” between men and 
women, or adults and children 
and the like, or arrange for per- 
sonalities in town such as news- 
paper editors versus deejays to 
take the “thrill test.” 


@ Rent a nurse’s uniform, along 
with such medical equipment as 
stethoscope, forceps, various kinds 
of medical bottles, bandages, 
auscultation hammer and so on. 
Then set up a “first-aid station” 
in the lobby, with appropriate sign 
promising patrons “first-aid” in 
the event they lapse into an ““emer- 
gency’ while seeing “TWO ON A 
GUILLOTINE”, An usherette can 
be the “‘nurse” and can attend the 
table, especially at show-breaks. 


® Using green baby-spots only, 
flood your lobby with eerie green 
light at show-break times. 


@ Hire a tall, heavily-built man 
and have him dress in a ski-jacket, 
or similar article, to make him look 
even more bulky, and station him 
near a sign which offers his servic- 
es as a ‘guard for anyone afraid 
to go home alone after seeing 
"TWO ON A GUILLOTINE’.” To 
build up the effect of the stunt, 
give him a small sign to wear 
around his neck, reading ‘’Patron- 
Protector’ or “Special After-the- 
Show Guard.” 


e Arrange for an ambulance to 
be stationed at the front of your 


Man, youll knock em 
dead with these 


= Guillotine 
Exploitation 6 
Stunts 


theatre during show-break times, 
or, if possible, to stay through the 
whole of opening-day. Have a 
sign near the ambulance which 
reads “At the service of TWO ON 
A GUILLOTINE’ patrons.” 


@ Rent a skeleton and seat the 
stark figure in the auditorium, 
preferably on an aisle near the 
center. Arrange for green or blue 
lights to play on the skeleton for 
a few minutes before or after show- 
breaks. An usher can then arrive 
and “walk” the skeleton away. 


®@ Install a coffee-making device 
on a table in the lobby and set 
up a sign which offers "Free 
coffee to steady your nerves after 
seeing ‘TWO ON A QGUILLO- 
pF capi 


@ Have the sign-shop make up a 
“chart” machine by mounting a 
glass-tube, with rubber squeeze- 
bulb attached, on a section of 
cardboard ruled off with “degrees” 
or gag slogans such as “frigid”, 
“icy, “deep freeze”, super-cold”’ 
and the like. Then, through a sign, 
have your patrons take a “‘chill’’ 
test on the “‘chill-chart’”’. The tube 
can be filled with water infused 
with blue vegetable-color or ink. 


@ From a costume house, rent 
skeleton costumes and dress your 
ushers in them. Each usher should 
carry a small sign on his back 
with copy reading something like 
this: “I've come from ‘TWO ON 
A GUILLOTINE’ to frighten you. 
Follow me to terror.” 


e Along the same lines, offer 
“free hair-dye if your hair turns 
white from fear’; or “candles if 
you're afraid to go home in the 
dark”; or “free cough-drops if you 
scream too much”; or “free smell- 
ing-salts if you get faint from 
terror.” 


e The radio, television and news- 
paper outlets in your community 
offer good possibilities for tie-up 
contests related to “GUILLO- 
TINE”. Here are six good ideas 
for such contests. You can surely 
come up with several more: 


A. A contest for the first wom- 
an brave enough to sit in 
your theatre alone at mid- 
night to witness a solo 
screening of "TWO ON A 
GUILLOTINE”; 


B. Acontest for the most fright- 
ening — or terrifying, or 
fearsome, or spine-tingling, 
and so on — experience 
ever endured by members 
of the public; 


C. A contest for the prettiest 
girl assistant to a magi- 
cian; 


D. A contest for the man or 
woman heroic enough to 
sleep alone all night in a 
local cemetary; 


E. A contest for the first wom- 
an in town willing to dance 
on the stage of your thea- 
tre with a special skeleton 
direct from “TWO ON A 
GUILLOTINE” (the skele- 
ton can be rented); 


F. A contest to find the first 
woman willing to be 
photographed wearing 
Connie Stevens’ “body- 
less” blonde wig, direct 
from the picture (a wild, 
blonde wig can be rented 
or borrowed). 


@ On this page you can see a re- 
production of a special ad mat 
made up of gag drop-in ad slugs 
you can include in your ads for 
“GUILLOTINE”, according to the 
factors in your particular situa- 
tion. The mat of funny drop-in 
slugs is part of the Horror Kit, and 
will reach you when you receive 
the kit. An example of how such 
a gag drop-in slug can be used is 
also shown on this page. 


————————— 
CONTENTS OF 
DROP-IN SLUGS 
MAT FOR 
‘GUILLOTINE’ 
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SAMPLE 
‘GUILLOTINE’ AD 
WITH DROP-IN 
SLUG 
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FIRST-AID EQUIPMENT AVAILABLE 
FOR PERSONS SUFFERING SHOCK 


FREE CANDLES FOR THOSE AFRAID 


TO GO HOME IN THE DARK 


FREE HAIR-DYE FOR THOSE 
WHOSE HAIR TURNS WHITE 


TOUGH BODYGUARD AVAILABLE FOR THOSE 
TOO FRIGHTENED TO GO HOME ALONE 


FREE FAINT-CHECK FOR THOSE 
WHO PASS OUT DURING THE SHOW 


FREE SMELLING SALTS IN THE LOBBY 
FRIGHT INSURANCE AVAILABLE FOR ALL 
FREE COUGH-DROPS IF YOU SCREAM TOO MUCH 


Attention: 

Guillotine-agers! 

Wouldn’t you like 
to learn how to 


flip your lid? 


on 


Guillolin 


-or 7 nights in a house of terror 
-or the unkindest cut of all. ¢ 


NURSES IN ATTENDANCE AT ALL PERFORMANCES 
COFFEE SERVED TO CALM YOUR NERVES 


a 
e 


Story by Henry Slesar - Music: Max Steiner- Screenplay by Henry Slesar and John Kneubuhl 
Produced and Directed by William Conrad PANAVISION® FROM WARNER BROS. 


FREE HAIR-DYE FOR THOSE WHOSE HAIR TURNS WHITE 
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Unusual Open-End TV Interview 
For Your ‘Guillotine’ Campaign 
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Taking advantage of the “headless” implications of ‘TWO 
ON A GUILLOTINE’, Warner Bros. came up with an out- 
standing video open-end. It features Connie Stevens, top 
star of the film, and it shows her as you see her here—no 
body, pretty face talking. Your television contacts will 
want this one. So tell'em about it while making that video 
buy for ‘GUILLOTINE’—and put a real head on your cam- 
paign for an upcoming attraction. The Connie Stevens 
open-end is FREE. Request immediately from: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 

New York 19, N. Y. 


P.S. Be sure to enciose self-addressed label, 
when ordering; see Page 3 
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Racio..spots .... 


The drama and the chills of ‘GUILLOTINE’ 
have been combined with a tongue-in-cheek 
approach in the funny, fast-selling radio 
spots for this attraction. Quite aside from the 
fact that they'll do a lot for the engagement 
when planted on local radio outlets, the spots 
are good enough—and distinctive enough— 
to be played on your lobby p.a. system inde- 
pendently of any air-buy you make. Send for 
your FREE transcription today. Request from: 


DELL COMICS 
JOINS CAMPAIGN 
FOR ‘GUILLOTINE’ 


TO TT TT Ps 


Menlor Enterprises & Service, Inc. 
130 West 42nd Street 
New York 36, N. Y. 


P.S. Make sure you enclose a self-addressed label; see Page 3 
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Theatre Trailers.... 


The footage of 'TWO ON A GUILLOTINE’ 
lent itself admirably to preparation of 
theatre trailers. On your screen, the regular 
and the teaser trailers will stimulate that 
want-to-see feeling among customers 
through the fast-paced action and the 
tingling shock-effects they both contain. 
Here's your chance for a big advance- 
interest drive, so obtain the ‘GUILLOTINE’ 
trailers today from your Warner Bros. 


Branch Office. 


: CONNIE 
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196s, 
ARNER BROS. PICTURES, INC. 
' 


Horror-movie fans usually love horror 


SU 


comic-books, and Dell Publishing Com- 
pany has taken advantage of this fact by 
putting out a 500,000-copy edition of a 
“A REAL a Camb Ok le ee a co em EE HE special comic-book on ‘GUILLOTINE’. 


i Spots The cover is shown here in black-and- 
Rae white, but the edition is in full color. The 


Horror, chills, thrills and laughs are the in- text and pictures follow the story closely, 


gredients for selling “TWO ON A GUILLO- 
TINE’ to the home-audience, and Warner 
Bros. has come up with a set of video spots 
that have all these elements. You'll want to 
plan a television campaign for this film. The 
highly suitable material is ready for the pur- 
pose—and FREE, upon request to: 


and the item is one that many of your 
patrons will want to have. To make sure 
they do, contact your Dell distributor, or 
comic-book jobbers in the community, and 
see that racks all over town are stocked 
to coincide with your playdate. 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 
NOTE: Please enclose self-addressed label; see Page 3 
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WARNER'S ‘TWO ON A GUILLOTINE’ 
A FAST-MOVING SUSPENSE SHOCKER 


Girl Ahgast 


Connie Stevens, starred in “Two 
On a Guillotine’, sustains an- 
other fright in this scene from 
the new Warner Bros. shock-film 
which opens ..... at the...... 
Theatre. The Panavision release, 
produced and directed by Wil- 
liam Conrad, also stars Dean 
Jones and Cesar Romero. 


Mat 1-A_ Still No. 883 /64 
(Special Publicity Still) 


Connie Stevens, Dean Jones, Cesar Romero 


Star In Tale Of Terror, Money And Death’ 


Fast-moving, exciting and suspenseful, ““T'wo On a Guillotine”, 
Warner Bros.’ new shocker in Panavision could be fact, fiction or 
plain fantasy—but, whatever else, it is compelling entertainment. 
The film, produced and directed by William Conrad, and starring 
Connie Stevens, Dean Jones and Cesar Romero, is scheduled to 
open SAN oe hens Seare as eee Theatre. 

Though crammed with terror, “Two On a Guillotine” is not 
a horror picture. The story concerns the strange legacy of Duquesne, 
The World’s Greatest Illusionist, to 
his daughter, Cassie. When the girl 
sees him for the first time since her 
childhood, he lies in a glasspaned, 
locked - and-chained coffin, while 
his publicity-man hands out a press- 
release announcing that Duquesne is 
going to “return from the dead.” Cas- 


her father “meet” is the spin-chilling 
climax of “Two On a Guillotine”. 
Connie Stevens, the Brooklyn-born 
daughter of a professional musician, 
stars in the role of Cassie Duquesne, 
and also portrays Melinda Duquesne, 
the beautiful wife and partner in 


| Illusionist | 


‘Happy’ Baby In Tears 
Forces Scene Rewrite 


“Two On a Guillotine”, Warner 
Bros.’ new shocker in Panavision 
which opens ...... 
Theatre, got a quick rewrite while 
shooting when a temperamental 
young actress started acting-up. 

Producer-director William Con- 
rad had engaged 20-month-old 
Denise Monroe for a scene where 
she gurgles “happily” on the floor 
as star Connie Stevens plays with 
her and co-stars Cesar Romero 
and Dean Jones look on. 

During rehearsals, all went per- 
fectly. Denise was exactly as 
“happy” as she should be, and on 
perfect cue. Came the take, how- 


Cesar Romero stars as The 
World’s Greatest Illusionist in 
“Two On a Guillotine’, new 
shock-thriller from Warner Bros. 
which opens ...... at the. . 
Theatre. Also starred in the Pana- 
vision release are Connie Stevens 


sie’s shock at such theatricality dur- 
ing a funeral is surpassed when she 
hears his will read in no place less 
than the stage of the Hollywood 
Bowl. She learns she is to receive his 
entire estate, $300,000, providing she 
goes to his macabre castle and spends 
seven consecutive nights during 
which Duquesne is due to “reveal” 
himself to her. The girl manages to 
meet the requirements of the will 
through the aid of a newspaper re- 
porter. The moment when she and 


Love Discovered 


On an outing at an amusement park, so that she can get away from 
the terror which has been haunting her in her father’s bizarre castle. 
Connie Stevens and Dean Jones discover they love each other. Scene 
is from “Two On a Guillotine’, new shock-thriller in Panavision from 
Warner Bros. The film is due to open ...... atthe: 368 Theatre. 
Miss Stevens and Jones star in the new release, together with Cesar 
Romero. William Conrad produced and directed. 

(Special Publicity Still) Mat 2-F_ Still No. 883/17 


Coffin Nightmare 


Terrified by a series of strange events in her “dead” father’s castle, 
Connie Stevens has a wild nightmare during which she sees herself 
tearing at the father’s chained and window-paned coffin. Scene is 
from “Two On a Guillotine”, Warner Bros.’ new spine-tingler in 
Panavision which opens ...... at the ....... Theatre. Miss Stevens 
stars in the film, together with Dean Jones and Cesar Romero. “Two 
On a Guillotine” was produced and directed by William Conrad from 
a seript by Henry Slesar and John Kneubuhl. 
(Special Publicity Still) Mat 2-E 
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Still No. 883/35 


stage illusions who abruptly “disap- 
peared” some 20 years before the 
story of “Two On a Guillotine” be- 
gins. The new Warner release is 
Connie’s fourth feature-length motion 
picture since she made her leap into 
public favor in the “Hawaiian Eye” 
video. series. Along with movies, 
Connie continues her television work, 
currently co-starring with George 
Burns in the “Wendy and Me” series. 

The newspaper reporter who pro- 
tects the girl from the savage con- 
sequences of Duquesne’s will is por- 
trayed by Dean Jones, fast-rising 
young television star of the “Ensign 
O’Toole” video series. Dean distin- 
guished himself in “Under the Yum 
Yum Tree” and “The New Interns” 
and now is starred in “Two on a 
Guillotine”. He is scheduled for 
“The Tom Dooley Story” as his next 
screen yehicle. 

Cesar Romero, the long-favored 
screen luminary, stars as Duquesne. 
He is seen both as a young and 
successful illusionist and a “dead 
man” years later. Romero graduated 
from the ranks of nightclub and 
Broadway musical song-and-dance 
men way back in The Twenties to 
begin an enduring stage and film 
career. Since his discharge from the 
Coast Guard following World War II, 
he has appeared in more than 30 
features. “Two On a Guillotine” is 
his sixth for Warner Bros. 

William Conrad, who made ”Two 
On a Guillotine”, began his career 
in radio, but made his film-debut as 
an actor, appearing all together in 
10 feature pictures. He subsequently 
entered the television field as a di- 
rector and was responsible for the 
“Temple Houston” and the “True” 
series. “77 Sunset Strip” found him 
in the role of producer, too. “Two 
On a Guillotine” is Conrad’s debut 
as a producer-director of movies. 

Much of “Two On a Guillotine” 
was shot in and around Los Angeles, 
utilizing such famous locations as 
Rosedale Cemetary, Hollywood Bowl 
and Pacific Ocean Park. For the ex- 
teriors of Duquesne’s bizarre home, 
Warner technicians made use of 
Benedict Castle, a well-known land- 
mark with a 90-foot tower that was 
built near the turn of the century by 
an obscure millionaire known as 
“Lord Benedict”. The castle is now 
a Catholic seminary. 


Be Good Wife 
And Daughter’ 


Romero Asks 


On the first day of shooting for 
“Two On a Guillotine’, star Cesar 
Romero approached co-star Connie 
Stevens with this admonition: “Re- 
member, all I ask is that you be a 
good wife and daughter to me.” 

The meaning of the crack is that 
Connie plays dual roles in the new 
Warner Bros. chiller-thriller in Pana- 
vision, due to open ........ at the 
Theatre. She portrays 
Melinda, wife and stage-partner of 
The Great Duquesne, a famous il- 
lusionist. But she “disappears” sud- 
denly. Twenty years later, his daught- 
er Cassie, also enacted by Connie 
Stevens, attends the “funeral” of 
Duquesne, and gets to see a portrait 
of herself as her mother—if you can 
follow all this. 


ee 


ever, and something happened. 
Denise began to cry copiously. 
After waiting two hours to 
witness “happiness”, Conrad shot 
the scene, tears and all. “Babies 
have been seen to cry before,” he 


and Dean Jones. ““Two On a Guil- 
lotine” was produced and direct- 
ed by William Conrad. The sce- 
nario was written by Henry Slesar 
and John Kneubuhl from an 
original story by Slesar. 


Mat 1-B_ Still No. 883/19X 
(Special Publicity Still) 


Sudden News 


shrugged philosophically. 


When, at her father’s funeral, there is an announcement that he will 
“return from the dead” for her sake, Connie Stevens suddenly be- 
comes news. Scene is from “Two On a Guillotine”, new Warner Bros. 
chiller-thriller in Panavision which opens at the 
Theatre Miss Stevens, Dean Jones and Cesar Romero star in “Two 
On a Guillotine”. The film was produced and directed by William 
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Conrad from a seript by Henry Slesar and John Kneubuhl. 


(Special Publicity Still) 


A Machine Becomes 
The Villain In Film 


Something new in shockers — a 
guillotine is the ultimate villain— 
comes to the ........ Theatre...... 


when “Two On a Guillotine opens 
an engagement. The Warner Bros. 
thriller in Panavision stars Connie 
Stevens, Cesar Romero and Dean 
Jones. “Two On a Guillotine” was 
produced and directed by William 
Conrad. 

Miss Stevens appears in two roles, 
a stage-illusionist’s wife, named Me- 
linda, and also his daughter, called 
Cassie. The story concerns the “dis- 
appearance” of Melinda 20 years 
earlier, Cassie’s subsequent attend- 
ance at her father’s funeral, where she 
learns he has promised to “return 
from the dead”, and the bizarre leg- 
acy left to Cassie by The Great 
Duquesne, the father, portrayed by 
Cesar Romero. 


How Cassie goes through the ordeal 
imposed on her, finds help through 
a handsome young reporter, enacted 
by Dean Jones, and finally does 
“meet” the “dead” father is the plot 
of “Two On a Guillotine”. 


But the climax—a top shocker if 
there ever was one—involves a vicious 
guillotine originally built by The 
Great Duquesne to be part of his 
stage-illusions act. Whatever Du- 
quesne may have intended, the guil- 
lotine seems to take on a destiny of 
its own, and therein lie the surprises 
and the chills of the new picture. 


Mat 2-H__ Still No. 883/7 


COMMENT 


As with other pictures, the first 
day of filming “Two On a Guillo- 
tine”, new Warner Bros. release 
which opens at the 
Theatre, was hectic and confused. 
Among the elements that added to 
the turmoil was the lateness of 
Connie Stevens. She took a full 
45 minutes to appear on set in a 
revealing peignoir. 

Producer-director William Con- 
rad — his adrenalin spouting 
heavily—ran fingers through re- 
maining hair and growled, “Great 
Jehosophat, never has it taken so 
long to put on so little.” 


HOW TO PLEASE 
AN ACTOR 


For a scene in Warner Bros.’ 
Panavision shocker, “Two On a 
Guillotine’, due to open 

Theatre, Cesar Romero 
is required to run up two long 
flights of stairs, carrying co-star 
Connie Stevens in his arms while 
she is unconscious. During pro- 
duction, Romero executed the 
scene perfectly. 

But William Conrad, producer- 
director of the film, had a gag in 
store for the actor. He watched 
Romero pant up one flight, then 
pant more markedly up the sec- 
ond. When the star reached the 
top, Conrad convulsed the set by 
shouting, “Cut! Let’s try that 
once more.” 


Climactic Trick 


At his height as The World’s Greatest Illusionist, Cesar Romero per- 
forms the climax of his stage-act—a “sword through the body” of 
his wife, Connie Stevens. Scene is from “Two On a Guillotine’, new 
Warner Bros. chiller-thriller set to open atcthe 2. ck. 
Theatre. Together with Dean Jones, Romero and Miss Stevens star 
in the Panavision release. “Two On a Guillotine” was directed and 
produced by William Conrad. The script was written by Henry Slesar 
and John Kneubuhl from an original story by Slesar. 

(Special Publicity Still) Mat 2-C_ Still No. 883/2 


Saw The Impossible 


Stunned because she has actually seen a “dead man” return to life, 
Virginia Gregg recounts her story to Connie Stevens and Dean Jones 
in this scene from “Two On a Guillotine’, new chiller-thriller from 
Warner Bros. which opens At UIE Get etna oe . Theatre. Cesar 
Romero, Jones and Miss Stevens star in the new Panavision film, Miss 
Gregg is featured. “Two On a Guillotine’, produced and directed by 
William Conrad, tells of the bizarre legacy of a once-great illusionist. 


Mat 2-1 Still No. 883/32 
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Connie's Stint For ‘Guillotine’ 
Proved A Pretty Girl's Dream 


Connie Stevens had the kind of 


could ask for. The camera crews 


holiday-experience every pretty girl 
dreams about—a whole amusement 
park, all the concessions and the 
company of a handsome young man 
—completely to herself. 

But, fun as it was, it was still for 
a purpose. Connie was working with 
her fellow-star, Dean Jones, in the 
new Warner Bros. shock movie in 
Panavision, “Two On a Guillotine,” 
which opens......4... at) the s.:.s'. ; 
Theatre. Cesar Romero also stars in 
the film William Conrad produced 
and directed. 

Conrad settled on Pacific Ocean 
Park for his location and contracted 
for use of the extensive operation on 
a day when the park was closed. 

Of course, Connie’s holiday did 
have its drawbacks. “I was up at 
4:30 a.m. to be on time for a 5:30 
a.m. makeup call at the studio,” she 
explains. “By 7:30 our caravan of 
cars and trucks left for the park. 

“Dean and I,” she continues, “were 
chaperoned by about 75 crew mem- 
bers. Limey Plews, the property 
man, had done his job well. We’d no 
more than stepped through the gates 
than someone pushed cotton-candy 
cones in our hands. 

“They’re great at first,” Connie 
adds, “but by the end of the day 
cotton-candy, along with candy ap- 
ples, caramel corn and a few other 
things, begin to. pall. 

“We had all the 


rides anyone 


had to make test runs on all the 
concessions and Dean and I cheated 
our standins by doing most of the 
test rides ourselves.” 


Despite two delays, Conrad man- 
aged to get all the footage he need- 
ed. The first delay, in the morning, 
was a major one, the power genera- 
tors broke down. The second delay 
followed from natural causes—a girl 
appeared on the nearby beach in 
one of these topless bathing suits. 
For a period all the cameras and 
lights were unmanned. 


Those who’ve heard about the 
lion lying down with the lamb 
will be interested in the story of 
the rabbit that lay down with the 
dog. It’s a true story, too. 

“Two On a Guillotine”, Warner 
Bros. new shocker in Panavision, 
set to open atethesaceian. 
Theatre, gives prominent footage 
to a snow-white rabbit named 
Cassius (for Cassius Clay, no 
less). Cassius earned the run of 
the sound-stage at Warner Bros. 
because of his importance to the 
story. In using his privileges, 
Cassius discovered a Yorkshire 


Amiable William Conrad Loves 
To Scare Em, Make Em Pay 


Meet Hollywood’s newest Sultan 
of Shock—William Conrad, a gradu- 
ate of television who has just made 
his debut as a motion picture pro- 
ducer-director for Warner Bros. with 
a chiller-thriller called “Two On a 
Guillotine”. The Panavision release 
stars Connie Stevens, Cesar Romero 
and Dean Jones, and opens ...... at 
the reels: Theatre. 

Conrad’s movie-making philosphy 
is direct and simple. “I like scaring 
people,” says the genial, soft-spoken 
man. “Particularly in the direction of 
the boxoffice,” he adds. 

Starting as an announcer in radio, 
Conrad moved into acting on televi- 
sion and in films, appearing all to- 
gether in 10 feature pictures. The 
next step for him was to direct in 
the video medium. Eventually he got 
to pilot the “Temple Houston” and 
Jack Webb’s “True” series. By the 
time he reached the “77 Sunset Strip” 
series, he was functioning in the 
dual capacity of producer-director. 
Then he went forward to motion 
pictures. 

Warner Bros. was impressed enough 
with his initial stint on “Two On 
a Guillotine” to assign him a sec- 
ond spine-tingler, “My Blood Runs 


Reviving Old Cars 
A Profitable Joy, 
Dean Jones Finds 


Affable, handsome, six-foot Dean 
Jones stars as a precision newspaper 
reporter in “Two On a Guillotine”, 
new Warner Bros. shocker due to 
open AbUthe ese is oie Theatre, 
with Connie Stevens and Cesar Ro- 
mero also starred. But Jones is also, 
in private life, a precision mechanic. 
Nothing delights him more than to 
find an out-of-production car rotting 
away in someone’s backyard. “I like 
an old car, the older the better,” he 
says, “because there is a real chal- 
lenge in putting it back in order. 

“Anyone,” he continues, “who can 
handle tools, and has a little patience, 
can do all right with a relatively 
modern car. Parts are no problem 
since most dealers and parts stores 
stock everything you need. 

“T hit it rich a while back when I 
was tipped off to a Moon roadster 
in a carriage house on Pasadena’s 
Millionaire’s Row. The house was 
being razed to make way for an 
apartment house. I got the car for 
peanuts. It hadn’t been moved in 
more than 20 years. 

“This was no ‘little old lady from 
Pasadena’ car, either. It must have 
belonged to her delinquent son, be- 
cause it was really beat,” Dean adds. 

Reconditioning the car was a real 
challenge to the actor. “Parts,” ex- 
plains Dean, “just weren’t available. 
To start with, the Moon is what is 
known as an ‘assembled’ car. Every- 
thing was bought from parts-makers. 
When I needed some part that 
couldn’t be adapted from something, 
I had to make it. 

“Between lathe work, grinding, 
welding and painting, [ spent more 
than eight months restoring the 
wreck—and I enjoyed every minute 
of it,” he reports. 

His work must have been con- 
siderably more than adequate, since 
the Moon joined the collection of an 
antique car buff north of Santa 
Barbara—at a nice profit to Dean. 
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Guillotine ‘Rabbit Kept His Head 


belonging to Connie Stevens. But 
Cassius did not turn chicken, or 
rabbit as the case may be. He 
simply hopped into the Yorkie’s 
wicker basket and snuggled close 
for a mutual siesta. 

“Two On a Guillotine” stars 
Connie Stevens, Cesar Romero and 
Dean Jones. The film was pro- 
duced and directed by William 
Conrad. The script, by Henry 
Slesar and John Kneubuhl, deals 
with the weird legacy of a “dead” 
stage-illusionist and tells how 
the destiny of his daughter is 
changed. 


Cold’, a tale of a psychotic gent with 
a penchant for garroting. Troy Dona- 
hue stars as the fellow with the 
lethal hands. In the near future, Con- 
rad is due to produce-direct “Brain- 
storm”, a movie whose title explains 
everything. 

“T have fun making shock enter- 
tainment,” he declares. “ ‘Rebecca of 
Sunnybrook Farm’ or ‘Romeo and 
Juliet’ are not for me because I have 
no particular urge for that kind of 
entertainment. After all, Edgar Allen 
Poe, Algernon Blackwood, Ambrose 
Bierce and Arthur Machen found 
endless ways to make people shudder 
with the printed word. The same 
thing is possible in motion pictures, 
and that’s the way I want to go.” 

Conrad thus joins Alfred Hitch- 
cock and William Castle as Holly- 
wood’s exclusive stalkers of the terror 
trail, Whether one is a veteran like 
those two or not, the terror trail is a 
healthy one to stalk for career pur- 
poses, though most who start out on 
it leave it sooner or later. 

Robert Aldrich did well up to the 
time he made “What Ever Happened 
to Baby Jane?”, but it was that one 
that brought him the jackpot. Robert 
Wise is now identified with “The 
Sound of Music” but he made his 
breakthrough with “The Curse of the 
Cat People” and “The Body Snatch- 
ers”. Mark Robson, responsible for 
“Van Ryan’s Express”, began his ca- 
reer with “The Ghost Ship”, “The 
Seventh Victim” and “Isle of the 


Dead”. 


Reporter 


Dean Jones, fast-rising young 
television personality, portrays a 
newspaper reporter in “Two On 
a Guillotine”, new Warner Bros. 
shocker due to open ....... at 
the Theatre. Jones 
stars in the Panavision release, 
together with Connie Stevens and 
Cesar Romero. “Two On a Guillo- 
tine”? was produced and directed 
by William Conrad. 


Mat 1-C_ Still No. 883 /18X 
(Special Publicity Still) 


Even the great D. W. Griffith was 
the values of the 
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not immune to 
shocker. His fame may rest on such 
fare as “The Birth of a Nation” and 
“Broken Blossoms” but his credits 
also include a chiller called “One 


Exciting Night”. 


Double Image 


Connie Stevens portrays a look-alike mother and daughter in “Two 
On a Guillotine”, Warner Bros.’ new spine-chiller in Panavision which 


yee tag hs Sle at the 


opens 


Theatre. In this scene from the 


film she stands before the portrait of her mother which she has just 
seen for the first time in the strange house where her “dead” father 
requires her to spend seven consecutive nights. Cesar Romero, Dean 
Jones and Miss Stevens star in “Two On a Guillotine”. 


(Special Publicity Still) 


Mat 2-B_ Still No. 883/67 


Unaware Of Danger 


Out in a dead faint upon actually seeing Cesar Romero “return from 
the dead’’, Connie Stevens is unaware of the dangerous fate that 
awaits her in this scene from “Two On a Guillotine”, new shock- 
thriller from Warner Bros. set to open at the : 
Theatre. Romero and Miss Stevens star in the Panavision film, along 
with Dean Jones. “Two On a Guillotine” was directed and produced 
by William Conrad. Henry Slesar and John Kneubuhl wrote the seript. 

Mat 2-D_ Still No. 883/49 
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Terror For Two 


Terror is loose in the macabre castle where Connie Stevens is forced 
to spend seven consecutive nights, and Dean Jones while feeling the 
effects himself tries to calm her. Scene is from “Two On a Guillotine’, 
Warner Bros. new shock-thriller in Panavision which opens... ... at 


the 
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Theatre. Miss Stevens, Jones and Cesar Romero star 


in “Two On a Guillotine”. The film was directed and produced by 
William Conrad. The scenario was written by Henry Slesar and John 
Kneubuhl from an original story prepared by Slesar. 


(Special Publicity Still) 


Mat 2-G_ Still No. 883/59 


Realistic Hollywood Bus Strike 
Shrinks Filmic Hollywood Funeral 


The script of “Two On a Guillo- 
tine” called for Connie Stevens to 
arrive at the gates of the famous 
Rosedale Cemetary on a bus. Her 
purpose, in the scene, is to attend 
the funeral of her father, played by 
Cesar Romero. At the funeral she is 
spotted by a newspaper reporter, 
portrayed by Dean Jones. 

However, the bus drivers of Los 
Angeles decided to go out on strike 
the day this scene was to be filmed. 
With no street busses available, the 
scene had to be shifted to let Miss 

Stevens arrive in a taxicab. 


The Story in Pictures 


As if that weren’t complications 
enough, the same bus-strike also 
whittled down the number of mourn- 
ers. Originally, 115 extras had been 
called and scheduled. On the day 
of the film funeral, only 98 were able 
to. appear because it’s a long and 
costly way from Hollywood to the 
cemetary by cab. 

“Two On a Guillotine”, produced 
and directed by William Conrad for 
Warner Bros. release, opens...... at 
tHe gts Theatre. The Panavision 
film stars Connie Stevens, Cesar Ro- 
mero and Dean Jones. 


The Way Connie 
Learned About 
Realty Deals 


Connie Stevens is not only rising 
as a star—her newest spot is first 
star-billing in Warner Bros.’ chiller- 
thriller “Two On a Guillotine’, which 
OPeNsrs teria ce atthe ae ek easels 
Theatre, with Cesar Romero and 
Dean Jones also starred—but she has 
reached the point in her off-time 
avocation where she can call the shots 
herself. Her hobby is the buying, 
refurbishing, remodelling and selling 
of real estate. It’s been a pastime 
since she started getting regular 
paychecks for her acting-work, but 
now it’s starting to pay off. 

“The first time I bought a run-down 
property,” Connie recalls, “I was in 
a panic. I thought I’d been ‘taken’ 
on the price and would never see 
the money back. 


“IT worked weekends,” she con- 
tinues, “and evenings. I worked 
every spare moment with the paint- 
ing, redecorating and landscaping. I 
had every cent of capital tied-up and 


I was in total panic. 


“The result was that after very 
hard work, considerable risk and lots 
of worry, I grabbed the first offer 
that came along. I netted just about 
half of what I should have for the 
effort I put in.” 


Since that first, but panicky, ven- 
ture there has becn a comfortable 
passage of time. Also there have been 
further deals and, naturally, the 
capital is more substantial. 


“T’ve learned,” says the actress, “to 
be a little more relaxed in more ways 
than one. No longer do I accept the 
first bid for needed repairs, nor the 
first offer from a buyer. Now I can 
wait for sales on furniture and ap- 
pliances, and by that increase my 
margin so much more. A ‘cushion’ 
of adequate working capital has 
simplfied a lot of things for me.” 


‘TWO ON A GUILLOTINE’ 
(Special Publicity Mat No. |; 
Campaign Plan Manager, Warner Bros. Pictures, 
666 Fifth Avenue, New York 19, N. Y; 


Like A Living Ghost 


Her nerves on edge from the series of shocks to which she has been 
subjected, Connie Stevens endures a brutal nightmare in which she 
envisions herself floating through space like a living ghost. Scene is 
from “Two On a Guillotine’, new spine-chiller from Warner Bros. 


sebtojopenss. oa saac . atthe .... 


.... Theatre. Cesar Romero, Dean 


Jones and Miss Stevens star in the Panavision release. The film was 
produced and directed by William Conrad. 


(Special Publicity Still) 


Mat 2-A_ Still No. 883/37 


Dr. Guillotin’s Guillotine 
Continues Cutting Away 


Dr. J. I. Guillotin would probably 
be happy to know that by now his 
little trinket is not only a standard 
word in the dictionary but in up-to- 
date use in a big California city 
and a current motion picture. The 
city is Hollywood, the picture is 
“Two On a Guillotine” and_ the 
trinket is the famous decapitator. 

It was Dr. Guillotine, a French 
physician, who in 1789—two years 
after the start of the French Revolu- 
tion—who proposed the use of a big 
blade between two uprights to sep- 
arate persons from their heads. The 


suggestion was adopted and put to 
its initial use in the turmoil that 
followed the French Revolution. 

Now it is revived in “Two On a 
Guillotine’, which opens ........ at 
tes re Theatre, as one of the 
tricks of a stage-illusionist known as 
The Great Duquesne. What actually 
happens when Duquesne’s_ device 
goes into operation is part of the 
spine-chilling story of the new War- 
ner Bros. release which stars Connie 
Stevens, Cesar Romero and Dean 
Jones. The Panavision film was made 
by William Conrad. 


request from: 


(NOTE: Be sure to enclose self-addressed label; see Page 3) 


The story of “Two On a Guillotine” is a study in terror, love and money. The Warner 
Bros. film in Panavision stars Connie Stevens as Cassie Duquesne and also Melinda 
Duquesne, respectively daughter and wife of a stage-illusionist known as the Great 
Duquesne. The latter is enacted by star Cesar Romero, and Dean Jones is starred in 
the part of Val Henderson, a clever reporter. William Conrad produced and directed 
“Two On a Guillotine’ which opens at the Theatre. Now here 
is the story. Photo 1, Cassie’s mother having disappeared 20 years before, the girl has 
been living with an aunt and hasn’t seen her father, The Great Duquesne, until the day 
of his funeral. She is offended, however, by the theatrical quality of the funeral and 
especially by an announcement that Duquesne intends to “return from the dead”. 
Photo 2, having learned from her father’s will that she is to receive his entire estate, 
$3000,000, if she passes seven consecutive nights in Duquesne’s strange, castle-like house, 
Cassie goes there. Val Henderson trails her to the house in the interests of the news-story 
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he senses in the situation. Cassie rebuffs him and his pretense of inspecting the old 
house for possible purchase. Photo 3, upon entering, Cassie is immediately initiated into 
its surprises, the first one a dangling skeleton. Her screams bring Val to the rescue, 
and he gradually gains both her trust and her love. Photo 4, earlier frights are surpassed 
when Cassie is suddenly confronted by a severed “head” which, she realizes, is a 
portrait-mask of both herself and her long-missing mother. Photo 5, as Cassie’s fears 
mount, Val tries to restrain and calm her, but the girl is caught in plain terror. Photo 6, 
her tension erupts into a grotesque nightmare in which she sees herself as a living ghost 
surrounded by fearsome objects. Photo 7, waking from the nightmare Cassie is drawn 
to inspect a top-floor room which has heretofore been locked. When she finds it open, 
she enters the mysterious room. There she finds, and is hypnotized by, a huge and 
dangerous guillotine. In a trance, she approaches the guillotine. And, last, encounters 
the surprising, spine-tingling climax of “Two On a Guillotine”—pure SHOCK. 


The Synopsis 


(Not For Publication) 

On a vaudeville stage, the rope-bound body 
of Melinda Duquesne (CONNIE STEVENS) hangs 
from a wooden structure. Her husband, John Hanley 
“Duke” Duquesne (CESAR ROMERO) ostensibly 
plunges a sword into her. There are screams from 
the audience. The curtain drops, then The Great 
Duquesne and Melinda step out to take their bows. 

Backstage, Dolly Bast (VIRGINIA GREGG), a 
combination nursemaid-bartender-wardrobe mistress, 
takes care of the Duquesnes’ small daughter, Cassie, 
while Buzz Sheridan (PARLEY BAER), Duquesne’s 
press-agent, listens uneasily to an explanation of a 
great new illusion Duquesne plans to incorporate in 
his vaudeville-act. The stunt is a guillotine with 
which the illusionist will “behead Marie Antoinette”, 
with Melinda as the subject. 

Twenty years later, Cassie Duquesne (CONNIE 
STEVENS) arrives at Rosedale Cemetary in Los 
Angeles to attend the funeral of The Great Duquesne, 
whom she has not seen all this time, Cassie was 
sent to live with an aunt after her mother, Melinda, 
“disappeared” and Duquesne went into seclusion. 
Prominent among the mourners are Dolly Bast and 
Buzz Sheridan. When Cassie protests the cheap 
theatricality of the funeral procedures, Buzz tells her 
that Duquesne expressly wanted what is being done. 

As the funeral ends, Cassie is pursued by news- 
papermen to get her reaction to the announcement, 
by Buzz, that Duquesne is going to “return from the 
grave.” One reporter, Val Henderson (DEAN JONES), 
however, follows other methods. He loiters at the edge 
of Hollywood Bowl, where Duquesne’s will is being 
read by a lawyer to Cassie, Dolly and Buzz, and later 
follows Cassie to the strange, castle-like mansion 
where the girl is to spend seven consecutive nights if 
she wants to receive the entire estate of $300,000 as 
stipulated by Duquesne’s will. Should she fail to meet 
this condition, the money is to be divided between 
Dolly and Buzz who, otherwise, have been lett 
nothing by the man they served for many years. 

To cultivate Cassie, Val pretends to be a real 
estate man interested in buying the old place. Cassie 
rebuffs him and enters the house. There she is im- 
mediately frightened by a dangling skeleton which 
appears out of nowhere. Val dashes to her rescue, 
and quickly figures out the skeleton to be a weird 
kind of practical joke. Other chilling surprises occur, 
each of which Val explains away as the product of 
a rather grisly sense of humor on the part of a father 
who left his daughter a legacy of money combined 
with terror. To protect herself, Cassie agrees to let 
Val spend the night downstairs on the couch. Next 
day, refreshed, she accepts his invitation to an outing 
at an amusement park. During the visit to the park, 
the two discover they are in love. 

That evening, as Cassie and Val fall into a pas- 
sionate embrace, they hear wild screams. They rush 
in the direction of the screams and find Dolly half- 
insane with fear. Dolly reports that she actually saw 
Duquesne, “back from the dead,” in an upper-story 
room which heretofore was locked. Val sends Dolly 
away and informs Cassie of his suspicions, namely 
that Dolly and Buzz are in cahoots to frighten the 
girl out of the house and thereby win the whole 
bequest for themselves. To prove his case, Val tracks 
Buzz to a downtown Los Angeles bar, but Buzz 
vehemently denies any plot to cheat Cassie, 

While Val is gone, another reporter comes in 
search of a story. He heard from Dolly that Duquesne 
really “returned from the dead.” When Val reappears, 
the reporter unmasks him as a newspaperman. 
Cassie, infuriated at the deception, ends the affair. 

Alone in the house that night, she endures a 
terrifying nightmare and sees a “severed head”, 
which turns out to be a plaster-cast model of her 
own head and her mother’s, too. Now beyond en- 
durance, Cassie telephones Val and pleads with 
him to return. As he drives rapidly to the house, 
Cassie is hypnotically led to visit the room where 
Dolly said she saw Duquesne. Entering the room, 
she sees a huge guillotine with a menacing blade in 
poised position. The next thing she sees is her father, 
The Great Duquesne, and instantly understands that 
his funeral was a fake. She faints. Duquesne, his 
powers addled by the shock of Melinda’s “‘disappear- 
ance” long ago, takes Cassie to be Melinda, and 
commences to repeat the experiment with the guillo- 
tine to test it for his stage-act. 

Val intercepts Dolly Bast as she runs from the 
house to summon the police. She reveals that 
Duquesne unintentionally beheaded Melinda and 
she, Dolly, buried the remains. She also reveals that 
the befuddled illusionist is about to try the guillotine 
on Cassie. The two rush up to the room where Cassie 
lies under the waiting blade. Val fights Duquesne 
and knocks him out. But, rising from the struggle, Val 
himself accidentally trips the release-lever and the 
blade comes roaring down. Sick with despair, he 
finds Cassie unconscious but completely unharmed, 
for this time Duquesne’s great illusion worked, 


Running Time: 107 Minutes 
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CONNIE STEVENS: DEAN JONES ang CESAR ROMERO 


Music: Max Steiner » Screenplay by Henry Slesar and John Kneubuhl « Story by Henry Slesar wr 
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Starring 


CONNIE STEVENS: DEAN JONES ana CESAR ROMERO 


Music: Max Steiner + Screenplay by Henry Slesar and John Kneubuhl - Story by Henry Slesar we 
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CONNIE STEVENS: DEAN JONES and CESAR ROMERO 


Music: Max Steiner + Screenplay by Henry Slesar and John Kneubuhl + Story by Henry Slesar 
Produced and Directed by William Conrad PANAVISION® FROM WARNER BROS. R 
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ORDER BLANK 
for 


‘GUILLOTINE’ ACCESSORIES 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 

New York 19, N. Y. 


Please send me the following free ‘TWO ON A GUILLOTINE’ 
accessories: 
Complete Horror Kit (Page 4,5, 6, 7 and 13) 


Special Connie Stevens Open-End 
Television Interview (Page 14) 


Breve Set of Television Spots (Page 15) 


Special Publicity Mat No. 1 (Page 18) 
(Story in Pictures) 


eoeeeeeee 


erent eee 


Names 80 ae 


(IMPORTANT NOTE: All orders for materials MUST be 
accompanied hy self-addressed label: see Page 3) 


Ae 


The Cast 


CONNIE STEVENS eee en aueee 
(Cassie Duquesne 

DEANTUONES ionic... Val Plendersan 
and 

ESA INO MER iii ois alnie atl ends "Duke'’ Duquesne 
with 

Patley Baehice. ct ete lgee cee “BUZZ. Onenean 

WV RCIA Aap i stiches er hk Aa ass tss co naw Dolly Bast 

Cotinia- CHlcprist =0.28 7c ae Rae Ramona Ryerdon 

John Hoyt .... Re ee ci aoa ee Carl Vickers 

RAMS LTHORSOUIS eee oP Cea als skh neste Carmichael 


The Billing 


Warner Bros. 25% 
Pictures Presents 5% 
"TWO_ON_A GUILLOTINE" _ 100% 


WUVLUUVALU ETAT 


6 err rr rrr rr oo rrr oor ooo os 


If 


ee TT UTIUILLLLLLLLLLLLLLLLLLLL LOLA enone eae 
: The Credits : 
= Produced and Directed by .................... William Conrad z 
= SChEGMPIG OV hs oP cae aan ene Henry Slesar = 
3 and John Kneubuhl = 
= Stony Boyer ENN he aot Rt etn eS Henry Slesar = 
= Director of Photography .................. Sam Leavitt, A.S.C. = 
= Atk ADirachone. ee eee SS eae ... Arthur Loel = 
= Film Editor .... 8 ...... William Ziegler = 
= Musick ant: - ask eae tees Max Steiner = 
5 Orchestrator _...... Murray Cutter = 
= Sound: bys tn s ate Gs iar oe ... Francis E. Stahl z 
= Set Decorator .............. cal ... William Wallace = 
= Makeup Supervisor ................ _ Gordon Bau, S.M.A. = 
= Supervising Hair Stylist .............. Jean Burt Reilly, C.H.S. = 
z PYSSISHAN Lo heGhOln. ice see eo, een Phil Rawlins = 
= MMMM 


Any way 
you slice it... 
it’s the screen's 


clean-cut fun! 


ORDER BLANK 
for 
‘GUILLOTINE’ Radio Spots 


Menlor Enterprises & Service, Inc. 
130 West 42nd Street 
New York 36, N. Y. 


Please send me the FREE radio spots transcription 
described on Page 15 of the pressbook for ‘TWO ON A 
GUILLOTINE’. 


Marie fe a 


(IMPORTANT NOTE: All orders for materials MUST be 
accompanied by self-addressed label; see Page 3) 


We don’ t mind Sticking our necks out...but the screen 
will BE HEADING for a new high in good clean-cut fun! 


GuiLioTing 


—a story of togetherness 


Starring 


CONNIE STEVENS: DEAN JONES and CESAR ROMERO:2"""2"" 


Screenplay by Henry Slesar and John Kneubuhl - Produced and Directed by William Conrad - PANAVISION® FROM WARNER BROS. 


MAT 501 —5 col. x 87% inches (620 lines) 
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POSTERS 
AND 
ACCESSORIES 


We don't mind sticking our necks out, but the motion picture screen 
will BE HEADING for a new high in sheer shock and total terror! 


ORDER ALL CAMPAIGN jim 
MATERIAL FROM N.S.S. 


Any way you slice it...it’s the super 
shock and sensation show of the year! 


| CONNIE STEVENS: DEAN JONES ang CESAR ROMER 


PANAVISION™ FROM WARNER BROS. 


6 eaeee 


CONNIE STEVENS: DEAN JONES aw CESAR ROMERO: 


22% 265 


PANEYISION PHoNe WARNER we. OO 


“7 days and nights ina 
ar f how Le 


Also Available: ae ) | 
1. Eight 11x 14's in Color 
2. Window Card 


3. Slide 


dO fal Bi rap Ho Le sca) aie “7 days and nights ina 
| house of terror—or how | 
| ost my head over a guillotine” 


Attention: Guillotine-agers! 
Wouldn't you like to learn how to flip your lid? 
if you’re chopping for sarc neigh ey saz here's 
the super-shocker of therm ail. 


ona- 
ene 


CONN STEEN BEAN JONES and CESAR ROWERO 


N JONES ae ESAR ROWER | 


enol aon | “> panasiow rnow wanwen anos. Eid 
tae : > PANAVISION PROM WARNER BROS. 
40 x 60Y INSERT 
1 SHEET CARD 3 SHEET 


| Guilloling - Oye: 


Starring 


CONNIE STEVENS DEAN JONES and CESAR ROMERO 


| Music: Max Steiner « ibinde oft RY SLESAR and a JTIN ANCUBUHL: tone by Henry Slesar « Produced and Directed by WILLIAM 00 NRAD RIOT warner Bros. 


24 SHEET 


MAT 801—8 col. x 147% inches (1664 lines) 


(NOTE: The ad shown here is a smaller version of Mat 801 which 
is as wide and deep as indicated above; Mat 801 is also available 
in black-and-white, same size, same lineage) 


PAGE ae f 


(NOTE: Mat No. 502 on this page, and Mat No. 503 on front-cover 
are also available in black-and-white, same size, same lineage) 


MAT 502 —5 col. x14% inches (990 lines) 


All material in this pressbook has been approved under the MPAA Advertising 
Code, a self-regulatory procedure of the Motion Picture Association of America. 


Printed in U.S.A. 


HERE IS YOUR 
CAMPAIGN OPENER © 


ARE YOU READY ? 


Heads will roll 
starting Wednesday 


at over “\ 
100 
theatres 
in and 
around 


New York! 


Two ona 
Guillolin 


—a story of togetherness 


FROM WARNER BROS. KE 


MAT 403 —4 col. x 10% inches (596 lines) 


DAILY GRAPHIC jam) 


kkk kk LATEST PICTURE NEWS kkke«k* 


Vol. 7, No. 9 SPECIAL EDITION | 


GIRL LOSES HEAD 


Blonde Axed: The beautiful Melinda and The Great Duquesne, above, 


receive’ applause from an appreciative Parisian audience following their world 
renowned guillotine trick, Last night, tragedy struck the famed theatrical family. 
Lovely Cassie Duquesne, right, the illusionist’s daughter, gazes horrified a the 
awesome decapitation machine which brought unexpected terror at the celebrated 
Duquesne mansion in a Los Angeles suburb.—Story and photos on Pages 2 and 3. 


OR-HOUSE 7 NIGHTS: 
O INHERIT HUGE FORTUNE 


© Saw “Real” Skeletons Fly 
= Through Empty Mansion 
In Maddening Nightmare 


Gorgeous Cassie Duquesne, daughter of the late famed illusionist, The Great 
Duquesne, told the DAILY GRAPHIC today in an exclusive interview that she “saw 
skeletons flying” through her father’s house and heard eerie sounds, during the 
seven nerve-shattering nights she spent in the California mansion. - 


Page 2 


BEAUTY 
RISKS LIF 


The blonde beauty, still shaken from her frightening experience in the “house of 
horrors”, said, “I never believed in ghosts. That’s why I was willing to stay alone in 


that big house as stipulated in my Cc ie ee ee oe Gxakie “Dean 
father’s will. I didn’t even know about Se ee ee ee 


Jones portrays her boy friend, and 


EEEEK! Cassie Duquesne shrieks as skeleton flies toward her as she enters 
deserted California home of her late father, whose estate she will inherit if she 
spends seven nights in the empty mansion, 


Calling Dr. Guillotin! 


Dr. J. I. Guillotin, the French physi- 
cian who in 1789 proposed the use of 
the now famed beheading machine, 
would be happy to know that his 
big blade is up-to-date in a Califor- 
nia city. 


macabre story of a blond beauty’s 
seven nights in a haunted mansion. 


- Her tale is dramatized in the Warner 


Bros. shock-jammed motion picture, 
“Two on a Guillotine.’”’ Connie Ste- 


that monstrous guillotine.” 

Cassie’s gripping story is dramatized 
in the Warner Bros. shock-filled motion 
picture, “Two on a Guillotine.” Popular 


é 


Cesar Romero is seen as The Great 
Duquesne, in the film version of one of 
the strangest stories ever told on the 
screen. 


Together in Crisis: Distraught Cassie Duquesne consoles her boy friend, Val Hender- 
son, following recent guillotine tragedy in Callifornia. Cassie is portrayed by popular Connie 


Stevens and Val by Dean Jones in Shocking new Warner Bros. motion picture, “Two on a 


vents stars as the young woman. 
Guillotine.” 


A. guillotine figures in the recent 


Cassie Duquesne embraces her famed father, The 
Great Duquesne. The two were involved in shocking 
adventure, retold in Warner Bros.’ “Two on a Guillotine.” 


Cassie shrieks as the deadly guillotine blade crashes down, while her father is shocked by the machine’s 
bringing sadness to his already unlucky past. The na‘ion was rocked by the catastrophe which brought to 
the limelight the illusionist’s haunted mansion, . 


Cassie Duquesne and Val Henderson before fireplace 
im Southern Californian mansion of Great Duquesne 


Sees Ghost: Dolly Bast, half insane with shock, screams that she saw her late 
employer, The Great Duquesne, world-renowned magician, alive on a stairway. 


Rushing to her aid is young newspaperman Val Henderson, 


Beautiful Cassie, whose quiet life was interrupted 
by recent shocking events in house of horror. 


a ” 


DAILY GRAPHIC 
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ior Girl 


Cassie and Val had last laughs together this past 
summer on day-long visit to local amusement park, 


Dead 


Saw 


Glamorous Dolly Bast, aide to the iate internationally-famed magician, The Great 
Duquesne, said today that she saw the illusionist alive in his California mansion yesterday. 


» ~“Ageording to Miss Bast, she was “going through some ol éld papers” in the attic of the 
huge empty house, when her former employer appeared before her. 


'“T must have fainted,” said Miss Bast, “and when I came to, I didn’t see him, but I heard 
a noise like. chains being dragged over stairs.” is 


This is the same mansion where the no- 
torious guillotine accident took place, 
involving The Great Duquesne’s beautiful 
blonde daughter, Cassie. The gripping 
story of her seven nights in the haunted 
mansion is dramatized in the Warner 


Bros. shock-filled motion picture, “Two on 
a Guillotine.” Popular Connie Stevens 
stars as Cassie, Dean Jones as her journal- 
ist boy friend and Cesar Romero as The 
Great Duquesne. 


HAUNTED HOUSE UNITES | eo 
HEIRESS AND JOURNALIST 


Twosome: Cassie Duquesene and boy 
friend Val Henderson embrace following 
visit to home of Cassie’s late father. 


Couple is involved in family tragedy dra- 
matized in Warner Bros.’ “Two on a Guil- 
lotine.” 


A haunted house, strangely 
enough, is responsible for today’s 
good deed. The mansion, once the 
luxurious abode of world-famed 
illusionist, “‘The Great Duquesne,” 
helped bring together a handsome 
young couple. 

The two are the beautiful 
blonde beauty, Cassie Duquesne, 
heiress to the family’s fortunes, 
and Val Henderson, an enterpris- 
ing young journalist on the staff 
of a leading California daily. 

Their romance began when Cas- 
sie, according to a stipulation in 
her eccentric father’s will, agreed 
to spend seven nights in the 


empty house, which is said by 


neighbors to be haunted. 

Val was assigned by his city 
editor to spy on Cassie in her 
ghost-defying adventure. 

The gripping story of the 
blonde beauty’s seven nights in 
the eerie manse is dramatized in 
the Warner Bros. shock-filled mo- 
tion picture, “Two on a Guillo- 
tine.” Popular Connie Stevens 
stars as Cassie. Dean Jone por- 
trays Val, and Cesar Romere 


stars as The Great Duquesne. 


Pp ledges Return: At recent funeral services for The Great Duquesne, it was revealed that 
the master illusionist had left a letter vowing he would return from the grave, despite order- 
ing his casket to be tied with heavy chains. : 


DAILY GRAPHIC 


“TWO ON A GUILLOTINE’’ 
Explosive New Film Shocker 


REE by fits 
ER BROS.! 


Music: Max Steiner « Screenplay by HENRY SLESAR and JOHN KNEUBUHL Story by Henry Slesar « Produced and Directed vaw\WILIAM CONRAD PANAVISION’: WARN 


$| 2G | PER THOUSAND $| PER THOUSAND 
‘fin lots, of | ade’ i ' Ja. Lots 
5,000 or More Urider. 5,000 
Plus $10.00 Charge Plus $10.00 Charge 
For Your Imprint For Your “Py 


Your Imprint Goes Here! 


RUSH. YOUR ORDER DIRECT TO: 


SPRINGFIELD SHOPPING NEWS, 340 Main St., Springfield, Mass. 
Check or Money Order Must Accompany Orders! AM Shipping Charges Collect! 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


